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OUR AGENCY

Eventure Media is the official media arm of Eventure, created to offer
clients premium video, photo, and media services as part of their event
experience. Whether it's a gala, conference, or corporate celebration, we
capture the day's energy, emotion, and detail- turning moments into
shareable, lasting content.

Built on Eventure’'s decade-long reputation for seamless event execution,
and powered by the award-winning team at Power Media Lab, we
combine world-class storytelling with full-service production.

Our goal? To make your event unforgettable—on the day, and everywhere
it's shared after.
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We are fortunate to have
partnered with and learn from
some of the world’s most
enduring and rising brands.
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THE CREATIVES

Ryan Terk is a filmmaker, visual artist, and experienced
production manager with a lifelong connection to film.

From an early age, Ryan was drawn to the mechanics of
filmmaking. His first job was at a local movie theatre, where
his interest in production quickly grew into a career. He
went on to work at MELS Studios and Rodeo FX as a
production manager, contributing to major projects including
Top Gun: Maverick, John Wick: Chapter 4, Beau Is Afraid,
and Wednesday.

Outside of studio work, Ryan has built a body of
independent films—writing, directing, and producing
projects that have screened at festivals across North
America. He now oversees all production and
post-production for Eventure Media, working with clients
across industries to create content that’s visually refined,
emotionally grounded, and strategically designed to extend
the impact of their events and brand stories.
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THE CREATIVES

Colin Power is a creative strategist and producer with a
background in artist management, brand consulting, and
content development.

After earning a degree in Marketing, he began his career
managing international recording artist Skiifall, overseeing
creative direction, international touring, and campaign
logistics across both Montréal and London.

Colin has collaborated on branded content and campaigns
with names like Louis Vuitton, SNS London, Canada Goose,
JJJJound, The Fader, and The Face—supporting projects
from concept through execution. In 2022, he expanded into
fashion, hospitality, and real estate, helping clients shape
their digital presence through content production and brand
strategy.

Today, Colin brings that experience to the world of live
events—combining big-picture strategy with on-the-ground
execution to craft media that extends the life and impact of
any event.
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What We Offer

With over a decade of experience across live events, corporate functions,
hospitality, and branded content, we bring a full production ecosystem to
every project. Our core team leads each job with a hands-on, personalized
approach, ensuring every detail is captured perfectly.

When projects require additional scale or specialized expertise —whether
drone operators, on-site editors, or lighting technicians—we draw from a
trusted network of top-tier talent. This flexible model combines the agility of
a lean crew with the capabilities of a larger production house, delivering
tailored media solutions that meet the unique needs of each event without
compromising on quality or speed.

Eventure Media

Video

Event recaps
Highlight reels
Branded social media videos
Behind-the-scenes footage
Live event coverage
Interviews and testimonials

Photography

Event coverage
Corporate portraits
Lifestyle and candid
Brand activations

Graphic Design

Print ads and
promotional materials
Brand identity and
Aesthetics

Event collateral and
packaging

Visual identity that will make your
brand stand out.
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Will Lasry from Glass Factory approached Ryan to document
their garment factory visits in China. The initial concept was
straightforward: follow the host through various
manufacturing spaces and capture the process.

He saw an opportunity to go beyond documentation. We pitched a more
cinematic, high-energy approach — fusing factory walkthroughs with vibrant
city montages, edited with the pace and attitude of a hip-hop music video.
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75 : ABIES everything about this video was incredible, made Case Study /

Honestly some of the best content I've ever seen on with love FR
YouTube. Hals off to everyone involved! Impeccable
taste in mu s well!

Shots are so artistic. Last shots re nting the hard

working people in the indu some Ambition:
feshion. normals-Heep.up thegood contneat Establish Will as the marquee talent on YouTube for
& clothing manufacturing expertise.

@jimalpin « 1

the production quality of this video is off the charts!

a Cultural Approach:

Dude you're gonna blow up 100% the quality of this § Instead of a traditional walkthrough and recap, we

gk samaziog SUSTAINABILITY implemented a high-energy, visually-driven

m2 o 5 Gen 2's new TikTok obsession? Fashion factories experience that blended factory footage with stylized

I Al FEANCOURE city montages — all cut to the rhythm of a hip-hop
w0 music video.
was one of those very rare videos | didn’t want to

€ - ly ag Creative Execution & Impact
Production is perfection Ly We blended handheld, kinetic camerawork with

zooms to create energy and immersion, then layered
in rhythmic edits inspired by hip-hop culture. Custom
transitions and effects, built from Glass Factory’s

The editing is one of own logo, gave the video a tactile feel. The result
videography. wakes wasn’t just a standout video, but a visual identity.

’ i dmfoctoryi This aesthetic has since become Glass Factory’s

52z B S cbed signature across all their content, from TikToks to
long-form edits.
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Home  \ideos

For You
Results:
Our content helped Will surpass
. : = Since then,
| am 2 minutes in and so impressed and altogether = 2] _ = his audience has grown to over 350’000, with millions

interested in an industry | have no part of. Sublime 7 1 \ X
editing and overall approach. ; o oy 7 of views across the channel.
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Clear pricing. Scalable coverage. Packages designed to fit

Basic: $6,000

Single videographer
coverage focused on
capturing key moments and
producing a concise,
polished highlight video.

> 8 Hours (Full Event)
- 1Videographer

> Highlight Video (<4mins)

your event and content goals.

Standard: $8,500

Well-rounded package with
video and photo
coverage—ideal for
mid-sized events needing
solid documentation and
edited assets.

8 Hours (Full Event)

1 Videographer

1 Photographer

Highlight Real (<4mins)
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20 Edited Photos

Deluxe: $10,500

Expanded coverage with
drone, photo delivery, and
social-ready edits—ideal for
events needing broad visual
content.

> 8 Hours (Full Event)

1 Videographer

1 Photographer

Drone Operator

Highlight Real (<5mins)

30 Edited Photos

Social Media Cutdowns

Premium: $13,000+

Fully personalized package
that requires several crew
members and high
production value

Full Event + Extras

1 Videographer

1 Photographer

On-site Editor

Lighting crew

40+ Edited Photos
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Streaming, Fast delivery, etc.
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